Mercury Fiber

October November December
Fort Wayne, IN 8 15 22 29 5 12 19 26 3 10 17 24

Paid Search

Online Display Ads/Retargeting
YouTube Video

Radio

Marketing Portfolio

Ag Social Programmatic Advertising Farm Journal thru Mercury Facebook

October November December
Kalamazoo, MI 8 15 22 29 5 12 19 26 3 10 17 24

Strategy, creative development, campaign execution, reporting, and
optimization across fiber and fixed wireless marketing.

Paid Search

Sign up for 100% pure fiber internet with
Mercury Fiber.

For a limited time, select plans come with

cury FIBER CONSTRUCTION

« $400 Prepaid Mastercard® + $20 Monthly Savings

« Free Activation

« Free Wi-fi 7 Router

GoyToRTS Leads Planned LeadPct

Rick Stoneking
Manager, Paid Media & Direct Marketing



End-to-end marketing ownership

These examples show how | connect market planning, creative development,
campaign execution, and performance reporting into one working marketing
system.

Plan Create Execute Measure

Track calls, QR scans,
leads, customers, costs
and ROI.

Develop messaging, Coordinate vendors,
creative, offers and platforms, files, timing and
campaign assets. delivery.

Identify markets, timing,
audiences and channels.

Portfolio sections: workflow, planning, data, direct mail, email, out-of-home, and video/storytelling.

Optimize

Use results to refine future
campaigns and
investment.
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% OneDrive > Rick - Mercury Fiber >  Attachments >

Tl sort v = view v
J ° [ ] [0 Mame - Status Date modified Type Size
Project scope & organization .
Calix (&) File folder
Churn Task Force @ File folder
Completed Credit Application 4 File folder
Data Analysis (&) File folder
] Digital Advertising (&) File folder
Manage a broad portfolio of marketing projects Fraitreing ° el
. . o, . BB Fiber (&) 83 T:01 AM File folder
across daily, weekly and long-term priorities. R . e e
G2M (o] File folder
Gift Card Information (&) File folder
My role HighSpeedinternet.com fay File folder
Internet Display Ads and Outdoor Creative (o] File folder
» Coordinate work across direct mail, digital advertising, toges andGrephics °© etola
. . . . . Media (&) File folder
email, fiber launches, media, creative assets and reporting. N R i
¢ Maintain organized project files so assets, data and P o s e et
historical work can be quickly located and reused. ooH - ST A Elefolder
e Balance recurring campaign work with one-off requests, Photos o 6/2/20261001 AM  Filefolder
vendor needs and time-sensitive launches. PostGrid o Fie older
Product Sheets (&) File folder
Receipts (o] File folder
Social Media Monitoring &) 4/26/2026 T:45 AM File folder
Streaming (&) 4/26/2026 T:45 AM File folder
TriMark (o] File folder
TrustPilot &) File folder
Video and Audic Commercials = File folder

Example project folders showing the scope and variety of active marketing work.



Integrated media planning

Develop market-level media plans that coordinate
digital and traditional channels around business
priorities.

My role

¢ Plan timing across paid search, paid social, YouTube,
display, OTT, television, radio, out-of-home, programmatic
and direct mail.

e Map channels by market and campaign period to create a
unified plan rather than isolated tactics.

e Use channeltiming and media mix to support market
launches, promotions and customer acquisition goals.

4Q 2023 Media Spend Calendar

October November December
Ann Arbor, MI 1 8 15 22 29 5 412 19 26 3 10 17 24
OTT Video
Facebook Ads
Paid Search
Online Display Ads/Retargeting
YouTube Video
Radic
Television
DOOH + Display
Ag Social Programmatic Advertising

Farm Journal thru Mercury Facebook

October November December
Fort Wayne, IN 1 & 15 22 29 5 12 19 26 3 10 17 24

OTT Video

Facebook Ads

Paid Search

Online Display Ads/Retargeting
YouTube Video

Radio

Television

DOOH + Display

Ag Social Programmatic Advertising

Farm lournal thru Mercury Facebook

October November December
Kalamazoo, Ml 1 & 15 22 29 5 12 19 26 3 10 17 24

Facebook Ads
Paid Search
Online Display Ads/Retargeting
YouTube Video

Radio

Television

DOOH + Display

Ag Social Programmatic Advertising
Direct Mail - Fiber

Farm lournal thru Mercury Facebook

October November December
5t. Joseph, MO 1 & 15 22 29 5 12 19 26 3 10 17 24
Facebook Ads
Paid Search

Online Display Ads/Retargeting

Cost

Market-level media calendar across digital and traditional channels.
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Fiber readiness planning

Fiber Availability \ Data updated 8/6/26 Q search D 19 82 €4
Pages < D File v > Export v & Share | g9 Explore (@ Subscribe O Setalert @ Monitor | - Copict @ 0~ O~
Last refresh
) ) . Summary O Mercury s/a.lf/z[n;ﬁum PM
Use Power Bl reporting to track upcoming fiber
econty ESTIMATED RTS NOT INCLUDING HLD/LLD
. d . d d f . . . Fales a region_name 2026-08 2026-09 2026-10 2026-11 2026-12 2030-12 2040-12 Total region_name Leads Planned LeadPct
construction and estimated rea y-Tor-service ti ming Sallabls Maping = ky—rn 5 35 Augusts 1508
© Augusta 529 M1 368 496 2,104 Hamilton 2,172
b ma rket Fiber RTS RocRE © Duke Lake 5532 5532 Jeddo 1475
y . All v @ Hamilton 933 978 261 4,844 7.016 Kickapoo 217
Map @ Jeddo 667 610 141 57 2,209 3,684 Magnolia Creek 515
@ Kickapoo 217 217 Marne 620
Finance © Magnolia Creek 357 158 1 516 Marysville 2376
IE . © Marne 318 302 43 663 Nicholls 1424
stimated RTS -
@ Marysville 125 131 938 1,182 2,376 South Upland 83
M y ro le Customers by Region 8 M_ount Liberty 953 953 Spring Lake 1,736
© Nicholls 783 641 944 3 231 Tallmadge 1,240
Take Rates APPLE_VALLEY_CS_001 208 208 Wolf Lake 342
Total T 3,065 3,321 2937 2,117 2473 13,3521 20,744 453;; Total 13,913
. . . . . Project Undenwriting Fo...
* Monitor market readiness, construction ti ming and oot Data MARKET ACTIVATION ALL ESTIMATED RTS
. . . . . region_name  distribution_id daysToRTS Leads Planned LeadPct region_name Leads Planned LeadPct
planned service areas to inform campaign timing. ‘ Hamiton  ANDERSON.HIODH 30 Day
. . . . Hamilton ANDERSON_H1006 30 Day Augusta 2,105
[ ] Hamilton ANDERSON_H1014 30 Day Duke Lake 5532
Coordinate marketing activity around when addresses are Hamllon_ ARDESSONII0HA_3 Dey
M . Hamilton ANDERSON_H1016 30 Day J?ddo 3,684
expected to become available for service.
Hamilton CICERO-H1008 30 Day mﬁg"O"a Creek 2;;’
e Use operational data to make marketing more timely, e e e
) . Mount Liberty 953
. . eddo KWDN.009 30 Day Nicholls 2371
relevant and efficient. o kwoNo10 02y R =
Total Total 48,552

Power Bl reporting used to align marketing activity with fiber construction and service readiness.



Campaign response &
attribution

Use reporting dashboards and campaign trackers to
evaluate response, attribution and marketing
performance.

My role

e Regularly review Power Bl dashboards for lead generation,
UTM performance and channel trends.

e Maintain direct marketing tracking to monitor in-home
dates, response rates, QR scans, calls, leads and new
customers.

e Use results to evaluate what is working and guide future
campaignh decisions.

Marketing Analytics Report

Power Bl reporting paired with direct marketing campaign tracking.

w

150%
0.86%
0.88%

0.475%

0.00%
0.73%
)

0.80%
0.53%

0.76%
136%

1105%

QRCodeScans Call~QR Rate

Pages DF 1 Export v (& Share | 4§ Explore (@ Subscribe O Setalert @ Monitor [
Campaign ou
Leads Trending Year 2026 Total 125/2025
UTM_Campaign wary February March Apdl May une iy Total
N radte 7C+Leads+%7Cs Landing P
LeadsMoM) mar2026 ® 2 1 1 223
july2026 2 s om m
LeadBySC apr2026 o o 2 02 102
Fibers %7C+ AlwayssOno7 | 27 27 % Source
Lead Source/ Campaign CoLandingsPage Affiliate
jan2026 o s 2 % 6
self sign up nov2025 15 5 1 2 B 828 Outbound
Total 1990 2532 2720 2477 1833 2220 2103 15884 28045 S
RSRP
Callin
Medium &
Jom 206 Total Emat
wary February March April May June sy Total Inbound Sales Outbound
Lead Funnel
. —— z L . Local Events
fmmanagers 71
Phone number letter % W 27 9 96 23 T 919 983 META
lveread 2 ' PR
| Trmark Meta 1 Other
organic © 32 M 3% 0 s 31 298 366 Self Sign Up
Field Marketing Sales ot 3 i % 5 4 o om
paid 6 4 1 9 w w08 o® wn Wialk In
= DNC paid social 1
e e g UM Content .
Source 9%78%7Bad.name%70%70
Vear 025 2026 {tad.name}))
UTM_Source ol January februsry March Apdl May June Wiy Total 1+Gig+%24799%2FMo.+%7C + Dark +%7C.
R — 7
7 w2 1+Gig+%2479%2FMo. + %7C+Light +%7.
1 1 « 3 s 1 T
4 ' 2 2 2 s & 2 2
102 s 183 27 108 97 231 86 101
1 UTM_Campaign
3 3 L 1
facebock 8 »m a9 n o4 6 6 48 &TRKTRramnainn namaTNETN
A B c D 3 ) K L M N o [ a R s T u v
Date Ordere " DM Name Examplc PPT Catcgory  MumberSent U™ mocalumber  cals  Copltrotel NewOuslomer B oo wpw  wFber  CostPW  CostFiber
4202026 PW  May2025 W Internet Event to Gold Leads Slide 36 Rally w7 sEa 0.000% ) 5
423206 FW  May2025 P Internet Event Letter Side 39 Rally 18404 5102026 S 0.206% 5 20% 1000% 0o 12
4232025 Fiber  May 2028 Fiber NowHere Letter Side 35 Rally 1362 50208 ES 0.345% 6 3% 00w 1000% E
42712026 Fiber  Apr 2026 Newly RS FiberLetter Apr 27 Rally 70 snazs 1000%
Mix  Mercury Mover Campaign Letter May 2026 Side 36 ReRally & sz s00%  50.0%
S5//202%6 Fiber May2026NewlyRTS Fiber Letter May 1 Rally 1087 582026 1000%
50472026 Fiber May2026NewlyRTS Fiber Letter May ¢ Rally 20 sz 1000%
S/7/20%8  Fiber  May 2028 Mercury Fiber Follow UpLetter Side 40 Rally 126 spamms 1000%
812026 Fiber  May 2025 NewlyRTS Fiber Letter May & Rally 81 sz 1000%
/182026 Fiber  MayJune 2026 Fiber Coming Soon Letter Side 40 Conditioning 1424 €206 61 0.305% i 2% 1000% 60
51312026 Fiber  May June 2026 Fiber Coming Soon Card Slide 41 Conditioning 15424 5302026 2 0.156% 1 2% 1000% 157
511612026 June 2026 P Simple Pricing Letter Side 42 Rally 15344 62026 2n 0.132% B 54 1000% 0o 5
2202025 Fiber  June 2026 Fiber Lowest PricingLetter Side 42 Rally 78 em0s % 0.268% 2 1% 1000% 0o E)
Fiber  May 2026 NewiyRTS Fiber Letter May 16 Rally 12 e@s 1000%
Fiber  May 2026 Newiy RTS Fiber Letter May 26 Rally 55 /12208 1000%
Fiber  May 2026 Refera Friend Card Slide 43 Rally 614 0.000% 1000%
Fiber _ Iay 2026 Fibsr Hood Hamiton Anderson H1014 Side 43 Rally 13 6152025 0.000% 100.0%
Mix  Mercury Mover Campaign Letter June 2025 ReRally R s00%
62026 Fiber  June 2026 Newly RTSFiberLetter June 1 Rally w27 6B 1000%
62/2026  Fiber  June 2026 Hamilton Price Lockletrer Fiber Side 44 Conditioning 7485 €10/20%6 19 0.255% 1000% 5
682026 Fiber  June 2026 Newly RS FiberLatter June & Rally M2 ezsi202 1000%
o026 Fiper e 2070 FeroodHamiton Anderson 1001 Side 44 Rally w27 ee06 1 0234% 1000% i
6812026 Fiber  June 2026 Fiber Hood 5. Upland Side 44 Rally 217 6262026 0.000% 1000%
60272026 Fiber Moy 2026 Refer  Friend Card . Upland Side 43 Rally 1 6262026 o 1000%
61012026 Fiber _June 2025 Fiberhood Jeddo DNSNLt0.4 Slde 44 Rally S48 6272026 3 0.546% L 100.0% L
61872026 Fiber  June 2026 Refer aFriend Letter ? Rally 6 6262026 0.000% 1000%
Fiber  June 2026 Newly RTS Fiber Letter lune 11 Rally ER 1000%
Fiber  luly 2025 Fiber Golor Band Letter Side 45 Rally 15T a6 fed 0.434% 1 1% 1000% 5
FW July2026 P Color Band Letter Side 45 Rally 1953 7102026 19 0.009% B s0% 1000% 0o &
Fiber June 2026 Newly AT S Fiber Leter Jun 16 Rally 0 s 1000%
Fiber  lune 2026 Fibertood FL.G Side 43 Rally 1181 762025 3 0252% 1000% s
Fiber  July 2028 Fiber Coming Soon Letter Slide 45 Conditioning 084 73208 000% 0%
Fiber  luly 2025 Fiber Goming Soon Letter #2 Slide 45 Conditioning 953 71002026 s o498 3 = 1000%  oo% =6
Fiber  June 2026 Fiberhood Jeddo KWDN Side 43 Rally 3 10 0.000% 1000%
Fiber Junc 2026 Newly RTS Fiber Leter June 24 Rally 73 72 1000%
Fiber _June 2026 Newly RS Fiber Letter June 25 Rally 219 71202026 1000%
Fiber  lune 2026 Refer aFriend Letter Ft.G Side 43 Rally w®1 7 0.000% 1000%
711/2026  Fiber  July 2026 Newiy RS Fiber Letter Juy 1 Rally 1971 7182026 1000%
7122026 Mix  Mercury Mover Campaign etter uly 2026 ReRally 54 s00%  50.0%
22026 ey 4122026 Current AW Customers UpselL to Fiber ReRally 2 sz 1 1w0ams 2 1000%
Letter Side 46
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Out-of-home media
management

Manage outdoor advertising across multiple
markets, media partners, locations and flight dates.

My role

e Track active and future OOH placements by vendor,
market, creative, board number, dates and geography.

e |dentify future opportunities based on fiber expansion,
audience reach and market priorities.

e Coordinate creative changes and vendor details to keep
campaigns accurate and on schedule.

OOH tracking across vendors, placements, creative and markets.

A b5 © u E F u H 1 i) K
Company — Build/Area e SC — Panel# - Lat/Long Creative e Start | — End |- Investme ~ | First Mor — | Days First Mor ~ _I

LAMAR lasper, San Pierre PLY 6785 41.055954, -86.886484 Lamar 10.644 x 22.894 Building Stronger Connections  4/29/2026 7/21/2026 Apr-26 2
LAMAR Jeddo/Ft. Gratiot FLT 6231 4311344, -82.49258 Lamar 10.644"x 22.834" 100% Fiber 5/11/2026 8/2/2026 May-26 pal
LAMAR South Upland MUN 6071 40.450546, -85.398493 Lamar 10.644" x 22.694" 100% Fiber/Service 7/8/2026 9/29/2026 Jul-26 24
LAMAR Knox [Cluver, San Pierre) PLY 3665 41.298512, -86.623383 Lamar 10.644" x 22.894" 100% Fiber/Service 7/20/2026 9/13/2026 Jul-26 12
LAMAR Jasper, San Pierre PLY 6785 41.055954, -56.686484 Lamar 10.644" x 22.894" 100% Fiber/Service 7/22/2026 B8/18/2026 Jul-26 10
LAMAR Jeddo/Ft. Gratiot FLT 6221 43.10296, -82.48751 Lamar 10.644" x 22.894" 100% Fiber/Service 8/3/2026 8/30/2026 Aug-26 28
LAMAR Jasper, San Pierre PLY 6785 41.055954, -85 886484 Lamar 10.644" x 22.894" 100% Fiber/Service 8/15/2026 9/8/2026 Aug-26 13
LAMAR Jeddo/Ft. Gratiot FLT 9034 43.049635, -82.456905 Lamar 400px x 840px Fiber/Service 9/7/2026 9/20/2026 Mar-26 16

)

|

| REAGAN Hamilton (Elwood) MUN 8654 40.10687813,-86.01346225 Regan 10'5x22'8 FiberService 8/3/2026 10/18/2026 Aug-26 29

! REAGAN Hamilton (Elwood) MUN 8630 40.07560447,-85.9608144 Regan 10'5x22'8 FiberService 10/19/2026  12/27/2026 Oct-26 13

3

3 ADAMS Schoolcraft KMZ K478 42.134201, -85.636851 Adams 24.577.5" 100% Fiber/Service 6/25/2026 9/27/2026 Jun-26 2

3 ADAMS Augusta A 40091 41.956903,-83.377774 Adams 5.187"x11.313" Fiber/Service 8/3r2026 V372027 Aug-26 29 E

2

3 LIND Nichells coL KNO-D10-TN 40.4207,-82.46017 Mercury Outdoor Lind 22.58x10.33 Cable 6/172026 6/28/2026 Jun-26 pi:]

} LIND Nicholls coL KNOD-012-BW 40.41117,-82.35794 /282026 8/8/2026 Jun-26 2

) LIND Nichells coL KNO-D13-BS 40.4252,-82.45496 8/10/2026 9/6/2026 Aug-26 2

|

4 OUTFRONT Marne GR 5073-1 43.033083,-85.813133 Outfront 10.417"x 22.667" Fiber/Service 8/17/2026 12/6/2026 Aug-26 15

! OUTFRONT Tallmadge GR 5052 42972683, -85.671807 B8/17/2026 12/6/2026 Aug-26 15

3

i

3

T | FUTURE OOH POSSIBILITIES

3 ADAMS Duke Lake FLT 681 42617115, -83.615568 Avail 10/26

} ADAMS Richland KMZ 30038 42.288973, -85.440902 Avail Aug and Sep 2026

) ADAMS Richland KMZ 30039 42.288973, -85.440902 Avail Aug and Sep 2026

| IR Hamilton/Anderson MUN 69213 45-EN 39.9918, -85.8622

L R Hamilton/Anderson MUN 69213.45-E5 39.9916, -85.8622

3 R Hamilton/Anderson MUN 3298.30-5W 40.1013,-85.7915

3 OUTFRONT Hamilton/Anderson MUN 253318 Digjtal 40.051687, -85.661628

i

:

H REAGAN Hamilten (Elwood) MUN 8630 40.07560447,-85.9808144 Regan 10'5x22'8 Customers Love Our Fiber 5/4/2026 7/26/2026 May-26 28

3 ADAMS ‘Schoolcraft KMZ K478 42.134201, -85.636851 Adams 24.57x7.5" 100% Fiber 4162026 6/28/2026 Apr-26 25

2064 remember green
background blending in

) OUTFRONT Culver, Knox PLY with foliage 41.180444, -86.601805 Outfront 16.5x 9.875 Customers Love Our Fiber 4/20/2026 T2/2026 Apr-26 11

| LAMAR Jeddo/Ft. Gratiot FLT 6202 43.14546, -82.501755 Lamar 10.644" x 22.894" 100% Fiber #2 6/8/2026 7/5/2026 Jun-26 23

| LAMAR South Upland MUN 6071 40.450546, -85.398493 Lamar 10.644"x 22.884" 100% Fiber 47152026 TI72026 Apr-26 1&

3 LAMAR Gas City MUN 9330 40.509613, -85.550062 Lamar 6.5"x22.5" 100% Fiber 4/15/2026 772026 Apr-26 16

I LAMAR Knox (Cluver, San Pierre) PLY 3665 41.298512, -86.623383 Lamar 10.644 x 22.894 Building Stronger Connections  3/30/2026 6/21/2026 Mar-26 2
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Fiber availability campaigns

Develop, design and execute targeted direct mail for
newly eligible fiber addresses and upgrade
opportunities.

My role

e Shape the campaignh concept, offer and audience based
on market status and customer type.

e Write and organize messaging that clearly communicates
availability, pricing, benefits and next steps.

e Coordinate personalization, QR codes, phone tracking,
production details and performance review.

OUR NEIGHBOR
OUR NEIGHBOR

YMercuryFiber
T

MercuryFiber.com

OUR NEIGHBOR
OUR NEIGHBOR

Mercury Fiber is now available at your address
Dear Neighbor,
Your address is now ready for Mercury Fiber service
You may already have internet service today, but now you have a better choice: fast fiber internet

from Mercury Fiber, with straightforward pricing and local customer support from real people who
care.

Plus a
1 Gig for only $100 prepaid Mastercard
z when you order

YMercury

Whether your household is streaming, gaming, working from home, or managing dozens of
connected devices, Mercury Fiber is built to keep up.

Scan the QR code, visit MercuryFiber.com, or call (D order
Mercury Fiber today!

C MercuryFiber

MERCURY RBER

500 Mbps

$69/MO s

VALUED CUSTOMER

Fiber is available at your home

Upgrade before August and lock in today’s fiber price for 3 years
Dear Mercury Customer,
Good news, 5055 WALKER RD is eligible for Mercury Fiber.

As a current Mercury customer, you now have the opportunity to upgrade from wireless internet to
faster, more reliable fiber. And for a limited time, you can lock in today's fiber pricing for 3 years.

500 Mbps Fiber is only $69/month
That is faster than ANY Mercury wireless internet plan.

1 Gig Fiber is only $79/month
Get twice the speed of 500 Mbps for just $10 more per month.

Fiber gives your home more speed, more reliability, and more bandwidth for streaming, video calls,

gaming, remote work and smart home devices. Fiber allows for busy households with multiple users
online at once to work and stream without interruption.

But this pricing will not last. Mercury Fiber pricing will change in August.

Upgrade now and you can lock in your fiber plan price for 3 years, with no contract.

Call-to upgrade before August.

Sincerely,
The Mercury Fiber Team

C MercuryFiber

Limitec.tme oer. Pricing 87a/or promocions mey Change O €03 &2 87y time 990
8% Oy Va1 WHile CTVE. CONTAKE 43 15 CONPrm CLITePE SVaIaniiTy.
Any references priong sssumes o7 8LDpey SSCOUN of SAmMOREY.

Direct mail letters for new fiber availability and customer upgrade campaigns.
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Seasonal acquisition
creative

Use timely creative themes to make fiber offers feel
relevant, local and easy to act on.

My role

* Develop seasonal direct mail concepts that connect fiber
benefits to what households are thinking about at that
moment.

e Balance promotional urgency with brand voice, local
service messaging and a clear call to action.

e Execute sends with tracked phone numbers and QR codes
to measure response.

Q wmsﬂ‘w‘ I
MERCURYFIBER.COM

Mercury Gets High Marks for Local Service
Fast fiber. Local people. Service you can count on.
Dear Neighbor,

This back-to-school season, give your household an internet connection that can
keep up with everything happening at home.

Mercury Fiber delivers fast, reliable internet for homework, video calls, streaming,
gaming, and all the devices your family uses every day. As a local provider, we offer
service from a team that understands and cares about the communities we serve.
Mercury makes the grade with:

vV 1007% FIBER INTERNET

V NGO SURPRISE TAXES OR FEES GOOD NEWS FOR

6433 STATE RD
v NO CoNTRACT
vV 3-YEAR PRICE GUARANTEE Waie 3508 e
vV LOCAL SERVICE AND SUPPORT ) Gio Fieee FoR
Make the switch to Mercury Fiber and enjoy a 33/ MoNTH
better, ultra-fast connection backed by service + A 2100 PrePAID
that is closer to home. MASTERCARD®

Cal D ;- the QR code,

or visit mercuryfiber.com to get connected.

Sincerely,
The Mercury Fiber Team

Back-to-school themed fiber acquisition direct mail.
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FiberHood & referral
activation

Develop localized postcard campaigns that build
neighborhood momentum and encourage referrals.

My role

e Use market-specific messaging, maps and neighborhood
proof points to show that fiber is available nearby.

e Create referral campaigns that turn customer relationships
into new lead opportunities.

e Combine print, QR codes, local URLs and tracked phone
numbers to connect offline response to digital action.

Welcome to the
FiberHood

Your neighborhood now has
to blazing fast, 100% real
ernet from Mercury Fiber

1 Gig Fiber Internet
for only 79'™

YMercuryFiber

Join your Lexing‘ton r\elighbors! ‘ >Merfurvf‘:‘v' ’/LGIVE $1 00
= N GET$100

Someone nearby may already be eligible
for Mercury Fiber. Refer them, and you
both could get rewarded.

IT’S EASY TO EARN $100
(and 9ive $100 4ool)

il
engun seumnte
s -

for Marcury Fer

m Know someone next door, down the street,
or nearby who needs better internet?

LIMITED-TIME $100 REFERRAL BONUS
Dont miss out!
gL R

—

- .
- ~

= = e ?l
FAST, RELIABLE FIBER MAY BE
AVAILABLE AT THEIR ADDRESS!

SCAN TO SUBMIT
A REFERRAL

Localized FiberHood postcard and neighbor referral campaign.

10



Lifecycle & nurture
campaigns

Develop email campaigns that support the
customer journey from early awareness to fiber
availability and conversion.

My role

¢ Build and deploy segmented email campaigns and
automated journeys in Mailchimp.

e Support fiber coming soon waitlists, service-availability
announcements and customer conversion campaigns.

e Use email as part of a broader acquisition and lifecycle
marketing strategy.

€ MercuryFiber

Your home is now eligible!
Sign up for 100% pure fiber internet with
Mercury Fiber.
Call 877-862-3501 today.

) Get Mercury Fiber

For a limited time, select plans come with:
« $400 Prepaid Mastercard® + $20 Monthly Savings
» Free Activation

« Free Wi-fi 7 Router

Why switch to Mercury Fiber?

YMercuryFiber

Fiber Forecast

Faster Speeds
are moving into
your area soon.

Mercury Fiber is preparing to bring fast fiber internet to more
homes in your area. As work moves forward, you may see
crews, utility markings, or construction activity nearby.

The best way to stay ahead of the forecast is to join the
waitlist. We'll let you know when service is available at your
address, and you'll be entered for a chance to win a year of

Mercury Fiber on us.

O Join the Wait List

Coming Soon: Mercury Fiber

1. Check your address at MercuryFiber.com

2. Join the waitlist for a chance to win a a year of fiber on us

3. Get notified when Mercury Fiber is available

Fiber availability and coming-soon email campaigns.
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Video concept & script | *
I ® T . O YMercur

MercuryWireless.com

Write and develop video concepts that translate
internet service into human moments rather than ] .
only product claims. and the connections that matter don’t wait.”

Scripted as a simple everyday-life story: work, school, family time and steady
connection.

“Life doesn’t slow down...

My role

e Developed the 30-second ad concept and script structure.

* Mapped visual direction to the emotional promise of 30-second fixed wireless ad: “The Moments That Matter”

reliable home internet.

¢ Wrote the VO to connect service to work, school, family Video file used to represent the final creative; script and visual direction are included as part of the
time and everyday life. portfolio example.

* Provided creative direction for pacing, visuals and brand

close.

(>

Embedded video
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What this work shows

| manage marketing as a complete system, not a collection of one-off tactics.

Strategy

Execution

Measurement

Optimization

Plan campaigns around markets, customer stage, service readiness and
business goals.

Write, design, coordinate and launch direct mail, email, OOH, media
and creative work.

Use dashboards, trackers and campaign data to evaluate performance.

Apply what the data shows to improve the next campaign.

Rick Stoneking | Paid Media, Direct Marketing & Growth Strategy

Fiperrnooa

Your neighborhood now has
access to blazing fast, 100% real
fiber internet from Mercury Fiber

1 Gig Fiber Internet
for only *79'™

FiberHood Exclusive:

Get a $100 Propaid Gift Card when you sign up

For a limited time, select plans come with:

« 5400 Prepaid Mastercard® + $20 Monthly Savings

« Free Activation

= Free Wi-fi 7 Router
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