
RICK STONEKING

Media Marketing
Portfolio

Client strategy, broadcast and digital campaigns, promotions, lead 
generation, and live events.

WILX-TV  |  KCFX-FM  |  KOMU-TV
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CAREER OVERVIEW

A marketing role inside media sales

Across three stations, combined client consulting 
with audience research, creative development, and 
campaign execution.

My role

• Developed customized plans rather than relying on spot 
schedules alone.

• Used research to explain audience fit and media value.

• Built promotions, sponsorships, and digital extensions.

Original KCFX proposal and KOMU promotional sales materials.
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WILX-TV

Integrated hospital campaign

Worked with a hospital marketing director on a six-
month brand campaign across TV, radio, newspaper, 
and billboards.

My role

• Coordinated channel messaging and media planning.

• Developed recurring “Medical Minute” educational content.

• Extended the hospital story beyond standard commercial 
spots.

CAMPAIGN COMPONENTS

01   Coordinated channel messaging and media 
planning.

02   Developed recurring “Medical Minute” 
educational content.

03   Extended the hospital story beyond standard 
commercial spots.

Campaign description from earlier-career experience record.
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WILX-TV

Creative and response

Developed local commercials and a registration 
campaign designed to turn broadcast exposure into 
client follow-up.

My role

• Wrote commercial concepts and used Nielsen research for 
placement.

• Shot, edited, wrote, and voiced a regionally seen 
commercial.

• A TV and web contest produced registrants and 27 client-
reported sales.

CAMPAIGN COMPONENTS

01   Wrote commercial concepts and used Nielsen 
research for placement.

02   Shot, edited, wrote, and voiced a regionally seen 
commercial.

03   A TV and web contest produced registrants and 
27 client-reported sales.

Project details and reported result from earlier-career experience record.
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KCFX-FM

Audience-led planning

Translated research into client-specific radio and 
digital recommendations for Kansas City advertisers.

My role

• Used Nielsen and Scarborough to examine audience 
segments.

• Compared reach, frequency, audience fit, and media 
efficiency.

• Built tailored recommendations for Capitol Federal.

Original Capitol Federal and Cumulus Kansas City proposal pages.
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KCFX-FM

Integrated client proposal

Built a longer-duration Dream Motorsports plan 
around awareness, location visits, and raffle ticket 
sales.

My role

• Connected station exposure with online and onsite 
recognition.

• Organized a calendar of sponsor opportunities.

• Presented media options in a client-specific plan.

Original Dream Motorsports proposal pages, 2015.
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KOMU-TV / CW

Sellable promotions

Created sponsor-supported station promotions that 
combined broadcast exposure, digital participation, 
and local events.

My role

• Developed promotion mechanics and sponsor benefits.

• Supported sales with packages and creative.

• Coordinated partner, prize, and onsite details.

Original 2007 promotions deck and Air Guitar sponsor form.
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KOMU-TV / CW

Biggest Loser, locally

Ran a 12-week localized promotion tied to the 
national program.

My role

• Coordinated with show producers on brand guidelines.

• Shot and edited contestant video and posted weekly web 
content.

• Helped secure sponsors and supplied material for TV 
promos.

Original KOMU sales-promotion materials; project details from experience record.
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KOMU-TV / CW

Events and local identity

Created the Ultimate Air Guitar Contest and a CW 
brand ambassador program for community and 
advertiser activations.

My role

• Air Guitar drew 20 performers and 500+ attendees, per 
project record.

• CW Crew gave the new affiliation six student ambassadors.

• Structured sponsor packages around events and 
appearances.

Original Air Guitar sponsorship form and KOMU promotions material.
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What this work shows
Client marketing, creative development, and media sales worked together.

Research Used audience and competitive data to inform recommendations.

Creative Built spots, storyboards, proposals, and branded content.

Programs Developed sponsor-backed promotions and live activations.

Response Connected exposure to registration, follow-up, attendance, and sales.

Rick Stoneking  |  Marketing strategy and creative execution
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