RICK STONEKING

Media Marketin
Portfolio

WILX-TV | KCFX-FM | KOMU-TV

Kansas city's Classic R ) K station
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I_@Imfox'

s e RO
#1 in Kansas City with A25-54

0.7 Average Rating 8 281,600 eekly Cume.

Reaching 44,300 Capiol each week
Reaching 430,500 non-Captol Federal customers each week

from 3 29,400 weekly cume (A 6+) in
of 2014
5.55,500 weekly cume (A 6+) i December of

2000
An autence thathas DOUBLED i ust 5 months!

Strong i Kansas Gity with A25-54
0.7 Average Rating & 270,700 ieekly C.

Reaching 50,400 Copitl Federal customers each week
Reaching 462,700 non-Capitol Federal customers each week
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+ Strong in Kansas City with A25-54
.6 Average Rating & 331,400 Weekly C.

+ Reaching 48,400 Capiol Federal customers each week

+ Reaching 458,500 non-Capitol Federal customers each week

w0 omme e \LTIMATE

S AIR GUITAR

$1,000 advertising schedule + One Prize.

CONTEST

Promotional Details:
As a Valentine’s Day present, KOMU
and Mid-Missour's CW is giving a lovely
prize package to a local couple.

ewers and users were asked to submit
their best love story on KOMU.com. The
five best love stories wil then be posted
on KOMU.com. Users will vote on the
best mid-Missour love story. The tale
with the most votes wil be receiving the.
title of "Loveliest Story” and the story’s
author will win a great prize package

$1,250 advertising schedule+ One Prize

As

The Mﬂﬁﬁ@@t@ Air Guitar Contest

The Ultimate Air Guitar Contest 2 promises to be
even crazier, more exciting and more outrageous
than the first!
As a spansor, your business will receive:
= Vourbusines il erve 2 3 contet registration ot
A i Misouri DN edat 2008
= Logolacement and aud mentio i al Mid-Hissoui W “Uimat A Giter Contest 2 promotosl messages t sic
over a minimum twa week priod (pprosimaely 50 / veek)
= v ot menions on e day overa ek periodpri &
» O ocaton recogaitonduring the it i Gt Cotest 2t be held o Aprl 9 tthe Bl Noe
= Logo plcement (sndbypein f ppleable) na specal“Ultimte i Gutar Cotest 7" ectionof
WY MOMISSOURICH CON
« ategory Eclsiiy.

Your Investment: $1.000
valed at 100 o more T

and -
MID-MISSOURI




CAREER OVERVIEW

A marketing role inside media sales

Across three stations, combined client consulting
with audience research, creative development, and WHY CUMULLS KC? THE

campaign execution. 1e1mEOX, m o o IS LTIMATE

-—m_K_Q_Kn— teamed with the Blue Note to put on the

#1 in Kansas City with A25-54 102.5 “Ultimate Air Guitar Contest.” A
a7 A ) & 261, a Client Investment: 'k c "Ak
mmge Rating 0D Weely Cuma * Kansas City’s Newest ICON!
= Reaching 44,300 Capitol Federal customers each week Rising from b 29,400 weekly cume (A 6+) In $1,000 advertising schedule + One Prize

Reaching 430,500 non-Capitol Federal customers each week PNl
* Toa 56,500 weekly cume (A 6+) in December of comeﬂ
2014!
M o le 49KCMO J).L-.\_dl’ COMBO An audience that has DOUBLED in just 5 months!

Strong in Kansas City with A25-54 . .
0.7 Average Rating & 270,700 Weekly Cume Promotional Details:
= Reaching 50,400 Capitol Federal customers each week As a Valentine's Day present, KOMU
*  Reaching 462,700 non-Capitol Federal customers each week and Mid-Missouri's CW is giving a lovely
prize package to a local couple.

Viewers and users were asked to submit
their best love story on KOMU.com. The
five best love stories will then be posted
on KOMU.com. Users will vote on the
best mid-Missouri love story. The tale
with the most votes will be receiving the
title of "Loveliest Story" and the story’s
author will win a great prize package
from our sponsors

Client Investment:

$1,250 advertising schedule+ One Prize

¢ Developed customized plans rather than relying on spot
schedules alone. g5 xmnwnn

Strong in Kansas ity with A25-54
0.6 Average Rating & 331,400 Weekly Cume
Reaching 48,400 Capitol Federal customers each week

¢ Used research to explain audience fit and media value. R e s cemmmo ook veck

405!

liying what wo want

A L VI oL e B a1 st e SASCITY; DEC14 | WOV1a, OETLE; Metro M S 63 12m, P 25.54;Scatbacugh

PR S beartorm 3 3010 e 22014 Seg 3 A

¢ Built promotions, sponsorships, and digital extensions.

Original KCFX proposal and KOMU promotional sales materials.
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WILX-TV

Integrated hospital campaign

Worked with a hospital marketing director on a six-
month brand campaign across TV, radio, newspapet,
and billboards.

My role

¢ Coordinated channel messaging and media planning.
¢ Developed recurring “Medical Minute” educational content.

e Extended the hospital story beyond standard commercial
spots.

CAMPAIGN COMPONENTS

01 Coordinated channel messaging and media
planning.

02 Developed recurring “Medical Minute”
educational content.

03 Extended the hospital story beyond standard
commercial spots.

Campaign description from earlier-career experience record.
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WILX-TV

Creative and response

Developed local commercials and a registration
campaign designed to turn broadcast exposure into
client follow-up.

My role

¢ WWrote commercial concepts and used Nielsen research for
placement.

¢ Shot, edited, wrote, and voiced a regionally seen
commercial.

¢ ATV and web contest produced registrants and 27 client-
reported sales.

CAMPAIGN COMPONENTS

01 Wrote commercial concepts and used Nielsen
research for placement.

02 Shot, edited, wrote, and voiced a regionally seen
commercial.

03 ATV and web contest produced registrants and
27 client-reported sales.

Project details and reported result from earlier-career experience record.
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KCFX-FM

Audience-led planning

Translated research into client-specific radio and

dlgltal recommendations for Kansas Clty advertisers. Reaching Non-Cap Fed Customers Because KCFX s the NUMBER 1 station in Kansas City for A25-54!

Because the KIVUK/KCMO-FIVl Combo produces the NUMBER 2
759,000 Cumu‘us ch -

The proposed 5-Station Cumulus \ station in Kansas City for A25-541

schedule (Option 1) will reach 67% Cap1 =1 .Bemuseth.e KCHZ/KCIK Combo produces the NUMBER 3 station
of the entire radio listening @ Federal in Kansas City for A25-54!
audience (A25-54) that currently = Because the KIMIK/KCIVIO-FIVI Combo will produce a more efficient buy than
513,200 DOES NOT uise Capital Federal. can be provided by KPRS —reaching more people, more African Americans,
T e v more Cap Fed and non-Cap Fed customers...and reaching them with family-
(((. friendly programming!

My role

Because the proposed 5-station Option 1 schedule will reach 2 out of every 3 adults age 25-54:

CUMULUS

= = in the entire Kansas City listening area.
N that don’t currently bank with Capitol Federal.
‘ THESE +  thatparticipate in Transactional Banking.

that currently borrow from their financial institution.

¢ Used Nielsen and Scarborough to examine audience

ers w“h . Because purchasing the proposed 5-station Option 1 schedule will:

S eg m e n tS provide Capitol Federal with incredibly efficient rates on KCFX, KCMO-FM, KMIK, KCHZ and

' Cumu\uS‘- e

+  provide Capitol Federal with a terrific Added Value sponsorship opportunity on Nash lcon!
; ; ; Entire Radio Listening Audience _ Proposed Cumulus Schedule Reach * Because Cumulus-Kansas ity will provide Capitol Federal with an incredible on-air and on-fine

® C o m pa re d re a C h ’ fre q u e n Cy! a u d | e n C e flt; a n d m e d | a contest that will not only enhance your current branding efforts, but will also generate leads!
effi C I e n Cy DEC14 / NOV14 / OCT14 Scarborough A2 2014; Sep13-Augld - P25-54 - See final page for Source Definition

) @1 Goxang comsy mymee 1RISFOX, BS TS “JacsG [T Q';@? @005 TBrono cmmry sy 1QISFOX. G525 “ace [TITEY 25> N

¢ Built tailored recommendations for Capitol Federal.

Original Capitol Federal and Cumulus Kansas City proposal pages.
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KCFX-FM

Integrated client proposal

Built a longer-duration Dream Motorsports plan
around awareness, location visits, and raffle ticket
sales.

My role

e Connected station exposure with online and onsite
recognition.

¢ Organized a calendar of sponsor opportunities.

¢ Presented media options in a client-specific plan.

\\ Dream Motorsporl:s
: \2015 Plan

——“Livé Your Dream”

* Sell the Make a Wish “Dream Raffle” tickets
+ Draw more people directly to your location

Um onair, online and orHocation recognition

Original Dream Motorsports proposal pages, 2015.

2015 CALENDAR

Power Drops
-> 13-weeks on 101 The Fox

Dream Concert Ticket Hit Sponsor

- Inclusion in 3 E-blasts

- 3 Event calendar listings on 101theFOX.net’s events page
-> Minimum of 3 posts on the KCFX Facebook fan page

- 3 Ticket hits from your location (July, Aug, Sept)

-> Minimum 12 promos prior to each ticket hit (min 36 total)
- Booth/Table Space at each event (3 total)

-> 4 VIP Passes to each event

2015 Ride Guide
-> Recognition in Dream Concert Series ad
- 1/2 Page ad

30- d radio tising

-> "Summer Sale Package" - week of 5.25.15
-> "Summer Sale Package" - week of 6.1.15
- "Summer Sale Package" - week of 6.29.15
- "Summer Sale Package" - week of 7.6.15
-> "Summer Sale Package" - week of 7.27.15

e e e ROCK
Mar Apr May Jun July Aug Sep

| EEEm
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KOMU-TV/CW

Sellable promotions

Created sponsor-supported station promotions that
combined broadcast exposure, digital participation,
and local events.

My role

* Developed promotion mechanics and sponsor benefits.
e Supported sales with packages and creative.

e Coordinated partner, prize, and onsite details.

Promotional Details:
KCMQ (radio) and Mid-Missouri’s CW umMmE

teamed with the Blue Note to put on the

“Uttimate Air Guitar Contest.”
Client Investment: A'z cunnk

$1,000 advertising schedule + One Prize

CONTEST

Promotional Details:

As a Valentine's Day present, KOMU
and Mid-Missouri's CW is giving a lovely
prize package to a local couple.
Viewers and users were asked to submit
their best love story on KOMU.com. The
five best love stories will then be posted
on KOMU.com. Users will vote on the
best mid-Missouri love story. The tale
MID-MissouRl  Wwith the most votes will be receiving the
title of "Loveliest Story" and the story’s
author will win a great prize package
from our sponsors

Client Investment:

$1,250 advertising schedule+ One Prize

Original 2007 promotions deck and Air Guitar sponsor form.

'fsa sponsor, your business will receive:

The Ultimate Air Guitar Gontest

The Ultimate Air Guitar Contest 2 promises to be
EVEN crazier, more exciting and more outrageous
than the first!

= Your husiness will serve 8s & contest registration paint.

s} Mid-Missauri CW television advertising schedule valued at $1.000 (to be used anytime in 2008).

= Logo placement and audio mention in all Mid-Missouri CW "Ultimate Air Guitar Contest 2" promotional messages to air
aver @ minimum two week period (approximately 30 / week).

® Live on-air mentions on KCMI (approximately 7 per day over a minimum two week period prior to the contest).

» (In Iozation recognition during the “Ultimate Air Guiter Contest 2. ta be held on April 9™ &t the Blue Note.

* Logo placement (and hyperlink if applicable) in 3 special “Ultimate Air Guitar Contest 2" section of

VVW MIDMISSOURICW.COM.

= Categary Exclusivity.

Your Investment: $1,000

and | prize valued at $100 or mare Sponsor's Business

MID-MISSOQURI
THE
Sponsar's Signature
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KOMU-TV/CW

Biggest Loser, locally THE

Promotional Details:
KCMQ (radio) and Mid-Missouri’s CW uLT'MME

teamed with the Blue Note to put on the

Ran a 12-week localized promotion tied to the “Ultimate Air Guitar Contest.” ' ".

. Client Investment: n R cu AR
national program. $1,000 advertising schedule + One Prize
My role

Promotional Details:

As a Valentine's Day present, KOMU
and Mid-Missouri's CW is giving a lovely
prize package to a local couple.
Viewers and users were asked to submit
their best love story on KOMU.com. The
five best love stories will then be posted
on KOMU.com. Users will vote on the
best mid-Missouri love story. The tale
with the most votes will be receiving the
title of "Loveliest Story" and the story’s
author will win a great prize package
from our sponsors

Client Investment:

$1,250 advertising schedule+ One Prize

¢ Coordinated with show producers on brand guidelines.

¢ Shot and edited contestant video and posted weekly web
content.

* Helped secure sponsors and supplied material for TV
promos.

Original KOMU sales-promotion materials; project details from experience record.
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KOMU-TV/CW

Events and local identity

Created the Ultimate Air Guitar Contest and a CW
brand ambassador program for community and

) . THE
advertiser activations.

Promotional Details:
KCMQ (radio) and Mid-Missouri’s CW umMmE

teamed with the Blue Note to put on the

g Air Guitar Contest

s The Ultimate Air Guitar Contest 2 promises to be “Ultimate Air Guitar Contest.” u
> BVEn crazier, more exciting and more outrageous 1,000 SdverSngEChat s e e A'k c "Ak
than the first!
'fsa sponsor, your business will receive: comesr
M l = Your husiness will serve 8s & contest registration paint.
y ro e s} Mid-Missauri CW television advertising schedule valued at $1.000 (to be used anytime in 2008).
# Lago placement and audio mention in all Mid-Missouri CW “Ultimate Air Guitar Contest 2° promotional messages to air
aver @ minimum two week period (approximately 30 / week). Promotional Details:

® Live on-air mentions on KCMI (approximately 7 per day over a minimum two week period prior to the contest). As a Valentine's Day present, KOMU

» (In Iozation recognition during the “Ultimate Air Guiter Contest 2. ta be held on April 9™ &t the Blue Note. and Mid-Missouri's CW is giving a lovely

¢ Air Guitar drew 20 performers and 500+ attendees, per Logo acement and gk splcble) i el "Uimat i Gutor Gt 2 sezion Cieuin it s e it
. WEN: Mll]MlESl]Illﬂll;:" COM. their best love story on KOMU.com. The
= Lategory Exclusivity. five best love stories will then be posted

p rOj e Ct reC O rd . on KOMU.com. Users will vote on the

Your Investment: $1,000

and | prize valued at $100 or mare

o . . ear's Busiass 4 | vyith th:e mos‘t votes wjll be receiving'the
* CW Crew gave the new affiliation six student ambassadors. MIDMISSOUR] - S - WEMCI oot o

best mid-Missouri love story. The tale

author will win a great prize package
e from our sponsors

Sponsar's Signature Client Investment:
$1,250 advertising schedule+ One Prize

THE

e Structured sponsor packages around events and
appearances.

Original Air Guitar sponsorship form and KOMU promotions material.
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Research

Creative

Programs

Response
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